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U.S. Department of Jnsﬂ' Exhibit A . OME No. 11050003
Washington, DC 20530 To Registration Statement
Under the Foreign Agents Registration Act of 1938, as amended

Privacy Act Statement. Every registration statement. short form registration statement, supplemental staternent, exhibit, amendment, dissemination repont, copy of political
propaganda or other document or information filed with the Attorney General under this act is a public record open to public examination, inspection and copying during
the posted business hours of the Registration Unit in Washington, D.C. One copy is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act,
and copies of such documents are routinely made available to other agencies. departments and Congress pursuant to Section 6(c) of the Act. Finally. the Attorney Genreral

transmits an annual report to the Congress on the Administration of the Act which lists the names of all agerts and the nature, sources and comtent of the political propagan-
da disseminated or distributed by them. This report is available to the public.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response. including the time for reviewing instruc-
tions, searching existing data sources, gathering and maintaining the data needed. and compicting and reviewing the collection of information. Send comments regarding
this burden estimate or any other aspect of this collection of information. including suggestions for reducing this burden to Chief, Registration Unit, Criminal Division,
U.S. Department of Justice. Washington, D.C. 20530: and to the Office of Information and Regulatory Affairs, Office of Management and Budget. Washington, D.C. 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant 2. Registration No.
Ao Amervcan frecs Syndicafe.
4 236
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New yoex, Ny o7

3. Name of foreign principal 4. Principal address of foreign principal

6/0 FiFvk Ave

French Covernment Vourss OFFue

Ned York, NY roo2e
5. Indicate whether your foreign principal is one of the following type:

M Foreign government
O Foreign political party

O Foreign or O domestic organization: If either, check one of the following:

O Partnership O Committee
O Corporation O Voluntary group
O Association O Other (specify) -

O Individual—State his nationality

6. If the foreign principal is a foreign government, state:

_ [4
a) Branch or agency represented by the registrant. Ffﬁﬂcﬁ C-ovmmmr Touvrist 0FFF &
officel
b) Name and title of official with whom registrant deals. G’é’dfyﬁ Nean - ﬂ’blfc Relatons
7. If the foreign principal is a foreign political party, state: < - .j

a) Principal address
b) Name and title of officiat with whom registrant deals.

¢) Principal aim

Formerly OBD-67 FORM CRM-157
SEFP B3




8. Ifthe foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or activity of this foreign principal

AOT APPLIcaBLE

b) Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal ..................._... Yes g No (O
Directed by a foreign government, foreign political party, or other foreign principal...................... Yes [Z/No O
Controlled by a foreign government, foreign political party, or other foreign principal ................... Yes E‘J/ No O
Financed by a foreign government, foreign political party, or other foreign principal ..................... Yes lj/No ]
Subsidized in whole by a foreign government, foreign political party, or other foreign principal.......... Yes (Z/No O
Subsidized in part by a foreign government, foreign potitical party. or other foreign principal ............ Yes 00 No O

9. Explain fully all items answeréd “Yes™ in Iléil;ﬁ 8(b). (If addirional space is needed, a full insert page may be !;Sf'd.)
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Unied Stafes ror the jovcrnmeu'i ot France afwf 15 ( J

F:na-lce‘t‘ ks[ That Covernmens

1. Ifthe foreign principal is an organization and is not owned or controlled by a foreign government_ foreign political party or other
foreign principal, state who owns and controls it.
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France’s Canvas Of Dreams

Travel is the stuff
dreams are made of, and a
picture can capture a
thousand times more than
mere wards. Artists, from
Van Gogh and Cézanne to
Picasso and Matisse have
pul on canvas views of
Francethatilluminate the
preiat museums of the
waorld.

France s country per-

haps best deseribed by su-

perlative pictures that
capture the fleeting beauty
ofa paysage, thelivelyans,
enduring history and
miyrcofcuisine and wines.

No doubt a big picture
is the vintage excitement
of the Bordeaux Wine Fes-
tival, celebrating the fall
harvest. The Cote d'Azur
is a kaleidoscape of chic
cities from Cannes and
Nice to Beaulieu and
Antibes with a panerama
of art museums dedicated
to all the great modern
painters: Renoir. Léger,
Cocteau, Matisse, Picasso,
Chagall. and a score more.

Provence is France's
ancient tapestry of Roman
ruins—the grand theatre
at Orange, the three-tier
acqueduct at PontduGard.
allinterspersed with great
medieval towns including
Avignon with its Palace of
the Popes.

Picture France as a
cruise on theCanal de Midi
or the high-stepping
Basques dancing in the
monumental Pyrenees.
There is the living past in
the magnificently aristo-
cratic Loire Valley with

Etretat, Normandy.

remarkable chateaux span-
ning streams, dominating
bluffs. reflected in timeless
moats. The eve-filling French
Alps soar to 16,000 feet at
Mont-Blanc, and Lyon
proffers its dazzling con-
stellation of 3-star restau-

tured in “France; Canvas
of Dreams,” a 32-minute
video cassette produced for
the French Government
Tourist Office by World
VideoTravel Guide. Avail-
able for $19.95 plus $3.50
for handling. For further

rants. Normandy is living\Qinformationcall 1-800-437-

history from Joan of Arcto ™ 3433 10

Dwight Eisenhower.

Jearn how images
and aoupd blend into an

ﬂefea.sc foc The Fﬁznc[« Government TourisT OG;cﬁz

The sweeping r-pan-'_,égend\ﬁiingm‘(lanvas of
orama of France is cap--—Dreame® sfFrance.
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Release for The French Govérnment Tovrst OfFce

The Year Of The French Festwal

France has designated
1991 the Year of the Festi-
val, and extends a welcome
invitation for travelers to
come celebrate fetes and
festivals that will bring
remirkable animation to
all of France's 22 historic
provinces.

It's a year filled with
jazz, concerts, opera plus
pageantry., winter sparts
and colortul folklore spec-
Licles. Fourscore festivals,
and mare are scheduled,
and range from the cel-
chrated Cannes Film Fes-
tival to the Foire au
Jambon held on the {le du
Chateau near Parnes,

Amernicans will discover
over 1,000 sensational cel-
ebrations, and many of
them are free. There are
wine Lastings, street frs,
;!nd Re) TllUL‘h re.

in Brittany, more than
200 castles will be opened
to the public for the first
time. Alsace will welcome
travelers to the celebrated
wine cellars all along the
128 mile Wine Route. The
famed French Riviera
opens dozens of specta-
cular gardens, plus new
art museums.

Here is the fun-filled
diversity of France rang-
ing from exceptional picnic
potential in great country-
side, the winter sports and
skiing at the peak of Eu-
rope near France's Mont
Blanc, where the first

Aix-en-Provence

Winter Olympics were held
in 1924, thenapgainin 1968,
and slated a third time in
1992.

It's easy to plan your
festival fun with the free
106-page France Discovery
Guide. Also available
withoutcostisthe A T.&T.

France Fun Book with 101
coupons for free activities
and bonuses. Get yours by
calling 1-900-940-00401 50
cents per minute), or write
to: 1991 Festivals, French
Government Tourist Of-
fice, P.O. Box 2658, Lake
Ronkonkoma, N.Y. 11779,
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Under thr ﬁon ign Agenls Rrgmmrm.‘a Act of 1938, as aniended

QT ummw,rw;u;u,kmsﬁwmiuuzﬁﬂmmsmwwunw.&smumewwmm»&z&ummamﬁw;kmamn;mmmmwwwwmwmmﬂnmwmsu

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of cach writich agrecmicnt and the lcrm.‘; and conditions of cach oral
aprecment with his forcign principal, including all modifications of such agredments; or, where no contract exists, a full statement of
all the circamstances by reason of which the registrant is acting a< an agent of & forei ign principal. "This fore shall be filed in triplicate
for each fon ign principal namcd in the registration stateiment and must be su md h_) or on behall of lhc registrant,

Privacy Act Statenient. Every ngmrntmn stutemient, shori forn registration statenient, supplemcats’ statemenl, exhitit, amandment, dl“umn‘tlmn teport, copy of palitical
propaganda or other document or information filed with the Atloniey Gracral under this actis a blic record opet 1 public exaniination. inspection end copying during
the por.lnd business holrs of the Repistration Unit in Washington, DNC. Onc copy is automaticatly provided to fhe Seerctary of Sta1¢ pursuant 10 Section 6(b) of the Act,
and copies of such documents ase routinely nndg a\.nl.ihh to other apene ies, depariments and Conyg tu 2 pumnnt to Section 6{e) of the Act. Tin 112) the Aunrm., Genrerat
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8. Describe fully the aclivitics the registrant enpages in or proposes 10 e%ngag% in on behalf of the ahcwir: foreign principal.
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6. Will thc/.a(livilie-s on behalfl of the above foreign principal include poliliai activitics as defined in !:m:lion 1(0) of the Act?
Yes 1 0 No () . j : !
. ‘ i :
o yes, describe all such political activitics indicating, among other things, th.f relations, interests of policies to be influenced together
~with the means to be employed 1o achicve this purpose, i

) mﬁ Neews ff'c“.-lkmr.l#

o Ny |
Yo Newip&j.es Qeross
Disseisunior MR | { ‘

“dhe. {/)?/ift.'/n/ SYales
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puliticst aclivily as defined in Scction Ho) of the Act means the dissemination of peditica® propagands and an olher arinity wljoh e porese engagieg hercin behiesc, w1, or which b dnte st b prevail upon, indokinase,
convers. induce, persuade, or In any other way Influenoe any ageny O officia? of the Governisent of the Unitad Suatc or any B (e of dhe Pt within e Usited Buates with kit o bornataling adopiing o changing
the Bomestic ot forcign policies of the United Stales or with rekonce to B politice) or public owerests, polui.. of wlafing, of w getinment of 8 e courry of o Beign plaii® party



Results and Costs
NEWSPAPERS

100 10 400 placements per release

one column width $2300

two column width $2900 :

three column width $3500 |

For releases more than seven inches i
deep, add $50 per extra column inch.
Artwork: $65 per drawing. Deduct $150
per release for doing four atatime, $175
each for doing six, or $200 each for 12.

TELEVISION

Pick-up: over 40 stations per release
four slide release to

325 stations $2950
four slide release to
600 VHF stations 3.650

Ar: $100 per drawing. Discounts:
$100 per release for six or $150 each
for 12.

RADIO

Over 200 pick-ups per release
A script and reply card to 3,000 radio
stations: $2650. Deduct $100 per re-
lease for six, or $150 each for 12.

MULTI-MEDIA RELEASE

350 to 700 placements on TV, radio
and in suburban newspapers.

one mulli-media release $6500

Deduct $600 if the multi-media re-
lease includes a one-column suburban
newspaper release, or add $600 if a
three column size is used.

Deduct $500 per multi-media release
for doing six or more.

GUARANTEE

We guarantee your complete satistac-
tion with the results of each release—
quality, quantity, and speed—or another

one free.
NJA|P

North American Precis Syndicate;-.
New York 201 East 42nd Street, New York, New
York 10017 {212) 867-3000 Chicage 333 N. Michigan
Avenue, Chicago, lllinois 60601 (312) 558-1200
Washington 1025 Vermont Ave., N.W., Washington,

D.C. 20005 {202) 347-7300 California 4209 Vantage
W i % aes il i e Q1804 {217 7RI BRADND

WHAT WE DO
HowNorth American CanHelp You

We're a publicity distribution firm used
by most Fortune 500 companies plus 90
trade and professional associations.

We can move your information at low
cost to 3,800 newspapers, 325 TV stations

and 5,000 radio stations

NEWSPAPERS

Distribution to 1,000 dailies and 2,800 wegk-
lies, mostly from the upscale areas of major
markets. Rates include your clippings plus usage
reports from North American’s computers show-
ing the circulation and major m.arket area of each
clip. You produce 100 to 400 clips per release.

TELEVISION

Distribution, to 325 stations, of scripts and
chroma key slides—the kind that make pictures
appear on @ screen behind the announcer—in-
cluding reproduction of 1,300 TV quality slides
per rett;\age. Also included: usage cards from sta-

tipns, s cormpliter printouts with audience
" data. Resylts: 40+kapwn placements per release.
o f;:; o
2 e
® RADIO
= "

Dislrib{t\f'son of scripts to 3,000 radio stations,
plus usage—cards from stations, plus computer
printouts with audience data. You create 200+
placements per reiease.



